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Gay Press Ad Spending Sets Record
Tuesday, May 26, 2015

Kathy Crosett

If you’re selling ads in the gay press industry, you have reason to cheer. The latest Rivendell Media report  

indicates advertisers spent a record amount last year to reach consumers in this audience. The increases in this sector far outpaced ad

growth in traditional consumer publications. Here’s what you need to know about the gay press market.

For the past 20 years, Rivendell Media has been tracking ad spending in the gay press market. Last year, advertisers spent $405.7 million.

This spending level marked a 6.4% increase over the previous year. By comparison, ad spending in the consumer market, while much

higher, actually fell from $10.3 billion to $10.17 billion between 2013 and 2014.

The gay press market is comprised of advertising in several formats and breaks out as follows (2013 numbers are in parens):

National magazines 9.9% (8.8%)

Local magazines 19.3% (10.5%)

Local A&E guides 17.2% (25.3%)

Local newspapers 53.6% (55.4%)

Overall, the gay press had fewer titles in 2014 – 196 versus 209. Researchers report it is not unusual for the number of titles to fluctuate. Not

surprisingly, circulation also fell from 2.7 million to 2.3 million. Despite the rise in ad revenue, fewer ads were placed in national magazines,

A&E guides, and local newspapers. On the other hand, local magazines appear to be going strong and saw double digit increases in issues,

circulation and ads.

The researchers also track the percentage of gay-specific messages that appear in these titles. Last year, about 6 in 10 ads mentioned LGBT

lifestyles in terms of text or images. When you’re working with marketers who want to reach your audience, remind them that LGBT

consumers have long favored doing business with marketers that recognize and appreciate their differences.
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